
The One Thing Holding Most Businesses
Back From Greater Success

A N D  H O W  Y O U  C A N  F I X  I T  T O D A Y  

WHAT MAKES AN EFFECTIVE 'SELF-GENERATED

MARKETING PLAN'? 

It’s not just any old marketing plan, like the

cookie cutter template plans you can download

and copy off others then try to use for your

business. Nor is it the over-complicated,  

size-of-a-book marketing plan that took  

so long to create you now despise it and let 

it collect dust on the shelf, or hide in a draw. 

 

A good self-generated marketing plan is one  

that is strategic and tailored to your business  

or organization, and which you created yourself  

or closely with a marketing professional. It's  

one where you've poured all of your knowledge

and energy into it as a key source of what your

business is all about, who you serve, and what

you want to achieve. It’s not complicated or  

over-cooked, makes you excited to implement,

and is alive – not to be cast aside and forgotten. 

 

And when you create and implement one, you

start seeing the success you've been longing for. 

 

There are so many of us out there who own or

work for a business or organisation with a great

product, service or other offering, and are proud

of it. We want the best for it, and will do anything

to achieve success, including investing a lot of

hours of hard work and often money. 

 

Most of us have an office and computer

equipment, a business plan, a website and some

social media channels. Some nice stationery and

business cards too, even. We know our product

or service inside out, and the benefits it brings. 

 

Any idea what the one thing standing in the  

way of greater success for most of us is? 

While it's important of course to ensure you have

a solid business plan, are managing your cash

flow, and remaining flexible to pivoting as/when

your market changes, none of this will mean

anything if you lack an effective 'self-generated

marketing plan'.
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2. Having a plan you developed empowers you

to effectively keep a check on how well it's

really working for you 

Once you have a self-generated marketing plan

in place with a defined objective and a set of

goals, you have something real and measurable

to check up on. The guess work has been

reduced dramatically, as you know what you  

set out to achieve, to whom you were going  

to engage with and how you were going to  

go about it. 

 

The proof will be clear for you to see whether

you've made the right choices, and you can

tweak and adjust your marketing efforts if

needed then watch again for an improvement. 

All of this contributes to your ongoing growth  

and survival, as you can be at the ready to make

changes if your current marketing efforts are  

not having the desired effect. 

 

3. Self-generated marketing plans help your

brand grow stronger by the day 

Your brand exists in the minds of your audiences,

not just on your website or other marketing

materials. Your audience builds their perception

of you and their expectation of your offering,

based on the things they see, hear and otherwise

experience in their interactions with or about you.

If you're in control of all of these elements and

are consistent with how you present them, you

are more likely to achieve the right perception

and expectation in your audiences' minds, and

will continue to strengthen that over time. 

 

Self-generated marketing planning requires you

to truly consider your brand and to be consistent

in all that you say and do when engaging  

with your audience, thus ensuring your brand's

ongoing clarity and strength. And a strong and  

clear brand means a healthy business or

organization ongoing.

WHY DO WE NEED ONE? 

Trying to engage with an audience with the

wrong templated plan behind you or without a

plan at all is like walking around a new house at

night with the lights out. It's going to be slow and  

a bit scary, and you are unlikely to be able to  

find anyone easily, or know what to do with  

them even if you do. 

 

Strategic marketing planning may seem like

another admin task that needs to happen in the

little spare time you have, but your growth and

survival depend on it. 

 

Here are some key reasons why it’s  

self-generated marketing plan or bust. 

 

1. Marketing blindly or in copy-cat mode will

cost you much more 

There's a lot to be said for intuition and it  

still plays an important role in your business  

or organization, but you can't rely on it alone.

Similarly, the business down the road may have

had success using certain marketing techniques

for their business, but it doesn’t mean they’ll  

be right for yours. 

 

Making marketing decisions without having  

gone through the self-generated planning

process with your specific offering and audience

in mind, will end up costing you much more  

than the time taken to plan it out right. 

 

The reason is that it's unlikely you will be

targeting an identified audience efficiently.

Rather, you will be casting a much wider net  

than needed, or not throwing it in the right place

at all. 

 

Over time this is costly, wastes time and can

greatly affect the success of what you're doing.
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CREATE YOURS TODAY WITH MARKETING MATE 

Marketing Mate is passionate about helping

anyone with a great offering to make the most  

of it. You've put your heart and soul into it and

you know others can benefit from it. We want  

you to give it the best chance for success. 

 

Marketing Mate’s custom software takes you

through a stepped process to help you come  

up with the necessary elements for your  

self-generated marketing plan, while ensuring

your plan strategic and tailored. 

 

You end up with an effective plan that includes a

to-do list you understand and believe in, and can

start putting into action right away... Awesome. 

If you’re ready to  

start achieving more,

create your very own 

self-generated

marketing plan today

with a FREE TRIAL, of

Marketing Mate and  

watch the magic unfold.

4. Self-generated marketing planning focuses

your thoughts and manifests change 

Even if marketing planning did nothing else,  

there is a huge benefit to you in becoming

focused and motivated thanks to what you  

think about, realize and decide as you go through

the strategic planning process. Many businesses

have had a series of 'a-ha' moments during the

planning process, and have come out the other

end with greater clarity and energy. 

 

But, as an even greater added bonus, creating  

a self-generated marketing plan starts a process

of change that can seem like it is pure magic.  

Is it law of attraction, or some kind of out-of-this-

world manifestation? Who knows, you can just

enjoy watching it happen! 

 

With greater focus and your goals and actions

spelt out clearly to follow, your business or

organization will benefit and achieve more. 

 

GREAT NEWS - ANYONE CAN CREATE ONE 

Thanks to today's technological advancements

it's now possible for anyone to create a self-

generated marketing plan that's strategic and

tailored, despite your skills or experience. Even

better news is that anyone can create one in an

efficient and affordable way, online. 
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